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Foreword
India covers more land mass than Europe, has almost twice its population, and has 22 official
languages and innumerable unofficial ones. India is a federal country where the states have a high
level of independence and a lot of economic, legal and social differences between them. Legislative
authority is shared between the Central Government and the State Governments. Some laws, such
as those regulating minimum wages, differ from state to state. Likewise, the implementation and
supervision mechanisms may vary between states.
The country’s economic growth has increased since newly appointed Prime Minister Mr. Narendra
Modi came to power in 2014, mainly driven by decrease in oil prices, falling prices of raw materials
and the government’s friendly policy towards business and investments. Modi wants to turn India
from “red tape to red carpet” for foreign investors. With the “Make in India” program he also aims to
transform India into a global manufacturing hub.
India offers a lot of opportunities for companies that dare to try, and that can manage challenges like
different business culture, norms about safety, labour rights and corruption. There is an increasing
demand for sustainable business and the Norwegian government encourages companies to have a
system for involvement of stakeholders.
In India, CSR has got more attention in the last few years. A new law called the Companies Act came
into force in 2014, making it mandatory for larger companies to spend 2 % of their average turnover
in the three previous years on CSR. Some companies see the advantages of investing time and
money in CSR, and that an ethical and sustainable business model gives increased reputation in the
long run. However, few companies have strategic CSR as a part of their business model.
CSR has many facets and it’s important to note the interconnectedness between CSR, corporate
governance, social inclusion and economic growth. The potential and advantages of CSR are often
overlooked and in order to achieve inclusive growth businesses must participate in addressing
socio- economic concerns while still maintaining profitability. Most industries today are realising
the necessity of incorporating CSR into their business strategies and the necessity to nurture and
include all the relevant stakeholders in their growth stories. The changing policy environment in
India makes it imperative to be prepared and support industry efforts and provide technical
assistance for adapting to the change. The next phase of CSR in India is promising.
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Norwegian companies can do more specific and goal-oriented CSR work that both the local society
and the company can gain from. To do this there is a need for rethinking of what CSR involves and
what each company can do better. A strategic approach to CSR will give more sustainable business
that in turn can contribute to development in India.
Innovation Norway (Commercial Section, Norwegian Embassy and Consulate General) can
conduct CSR workshops and seminars in major cities in India. The participants would be Norwegian
companies operating in India as well as businesses from other Scandinavian countries. The focus of
these workshops is to provide practical advice on implementation of CSR in their business in India.
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Introduction
What steps has your company taken to ensure that your company and your suppliers do not use
child labour? Does your company have a policy against corruption, and how do you implement it ?
Are the health and safety standards of your company and of your suppliers in accordance with
international HSE (Health, Safety, and Environment) standards? Does CSR improve firm value? How
can CSR be transformed into a positive driver for change and opportunity to create value? As a
Norwegian company operating in India, your stakeholders expect you to be able to answer these
questions.
Doing business responsibly in India is challenging and requires constant attention from
management. Norwegian companies cannot expect the same level of public regulation and
monitoring of their activities in India as they do in Norway, and must therefore ensure that social and
environmental practices meet Norwegian and international norms and expectations. Failing to
meet these expectations may negatively impact their company’s reputation and harm their
relations with employees, customers, investors, partners, media and the local community.
First and foremost, CSR in India refers to ensuring compliance with the India laws and regulations.
The problem being that many entities are far from that stage yet. There is still a huge potential for
Norwegian companies to make a positive and significant contribution to the local environment, for
the employees, the suppliers and partners. Companies operating in India are recommended to
develop individual CSR policies for their business here.
With this brief guide we hope to provide your company with practical knowledge about a refined
approach to CSR by closely relating social causes to your core businesses. At the company level,
the business objectives need to both maximize shareholder value in the long term and to address
society’s biggest problems. This requires having any CSR initiative to be an integral part of the
business strategy and not a separate department. Innovation Norway India can assist companies
with local knowledge about CSR in India, and is ready to assist you and your company in developing
a specific CSR strategy for the industry your company is operating in. In this year’s brief on CSR in
India, Innovation Norway provides Norwegian companies with information and a practical guide to
how to practice CSR in an Indian business context. The last section of this brief gives examples of
CSR practices of some Norwegian companies operating in India.
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What is Corporate
Social Responsibility
While there may be no single universally accepted definition of CSR, each definition that currently
exists underpins the impact that businesses have on society at large and the societal expectations
of them. Although the roots of CSR lie in philanthropic activities (such as donations, charity, relief
work, etc.) of corporations, globally, the concept of CSR has evolved and now encompasses all
related concepts such as triple bottom line, corporate citizenship, philanthropy, strategic
philanthropy, shared value, corporate sustainability and business responsibility.
There are many and broad definitions of corporate social responsibility, a simple definition is that
CSR is responsible behavior to various stakeholders within the society. For companies and
organizations it is important to find a definition that they can identify and work with. In this brief we
use the same definitions as the Norwegian government:
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Three Different Understandings of CSR

There are three different understandings and strategic approaches to CSR.
•

The first approach to corporate social responsibility is as philanthropy, here CSR implies
compliance with rules and regulations, there is little focus on strategy and contribution to
society through donations is considered enough.

•

The second approach is CSR as risk management through, for instance, image and
reputation management. Here CSR is used to avoid risk factor and to fulfill legislations, the
company engages in individual activities mainly to ensure credibility. Activities are less
integrated into the strategy and daily operations.

•

In the third approach CSR identifies the culture of the company, is a part of their daily
operations, and is built into work processes and products. Under this approach
investments in CSR can result in value creation for the company. This is a far more proactive
approach, where finding solutions to social and environmental problem become part of the
company’s business strategy.
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CSR can be understood as implementing practices into the company’s business plan, which
considers economic, ecological, and social sustainability, also known as the triple bottom line.
Companies’ responsibility is to seek solutions that combine profitability with positive
environmental and social impacts and minimise any negative impacts. For a company, it may be
important that the CSR policy is not simply something external to the company’s business model,
but something that is integrated in and compliments it.
Both the Norwegian and the Indian government are pushing for stronger policies in relation to
corporate responsibility. With a strong CSR profile, Norwegian businesses operating in India have
the potential to be at the forefront of this development, and to increase their ability to tackle market
specific challenges while strengthening their triple bottom line.

Specific challenges in India
• Human rights
• Labour law and right of organization
• Environmental issues
• Transparency and corruption
CSR challenges for Norwegian companies
• Control the funding and find the right NGO
• Understand local culture
• Find a common understanding of what CSR includes
• When & How to invest in CSR
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CSR in India
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India CSR Network

CSR in India has traditionally been an activity that was performed but not deliberated. As a result,
there is limited documentation on specific activities related to this concept. However, what was
clearly evident was that most of this had a national character encapsulated within it. As some
observers have pointed out, the practice of CSR in India still remains within the philanthropic space,
but has moved from institutional building (educational, research and cultural) to community
development through various projects. Also, with global influences and with communities
becoming more active and demanding, there appears to be a discernible trend. While CSR remains
largely restricted to community development, it is getting more strategic in nature (that is, getting
linked with business) than philanthropic. A large number of companies are reporting the activities
they are undertaking in this space in their official websites, annual reports, sustainability reports
and even publishing CSR reports. The Companies Ac, 2013 has introduced the idea of CSR to the
forefront and through its disclose-or-explain mandate, is promoting greater transparency and
disclosure. Schedule VII of the Act, which lists out the CSR activities, suggests communities to be
the focal point. On the other hand, by discussing a company’s relationship to its stakeholders and
integrating CSR into its core operations, the rules suggest that CSR needs to go beyond
communities and beyond the concept of philanthropy.

SCHEDULE VII

(See Section 135)

http://ebook.mca.gov.in/Actpagedisplay.aspx?PAGENAME=17923

Activities which may be included by companies in their Corporate Social Responsibility Policies Activities relating to:—
1[ (I)
(ii)
(iii)
(iv)
(v)
(vi)
(vii)
(viii)

10[ (ix)

(x)
3[ (xi)

Eradicating hunger, poverty and malnutrition, 2[‘‘promoting health care including preventinve health care’’] and sanitation 4[ including contribution to the Swach
Bharat Kosh set-up by the Central Government for the promotion of sanitation] and making available safe drinking water.
Promoting education, including special education & employment enhancing vocation skills especially among children, women, elderly and the differently abled
and livelihood enhancement projects.
Promoting gender equality, empowering women, setting up homes and hostels for women and orphans; setting up old age homes, day care centres and such
other facilities for senior citizens and measures for reducing inequalities faced by socially and economically backward groups.
Ensuring environmental sustainability, ecological balance, protection of flora and fauna, animal welfare, agroforestry, conservation of natural resources and
maintaining quality of soil, air and water 4[including contribution to the Clean Ganga Fund set-up by the Central Government for rejuvenation of river Ganga].
Protection of national heritage, art and culture including restoration of buildings and sites of historical importance and works of art; setting up public libraries;
promotion and development of traditional art and handicrafts;
Measures for the benefit of armed forces veterans, war widows and their dependents, 9[ Central Armed Police Forces (CAPF) and Central Para Military Forces
(CPMF) veterans, and their dependents including widows];
Training to promote rural sports, nationally recognised sports, paralympic sports and olympic sports
Contribution to the prime minister's national relief fund 8[or Prime Minister’s Citizen Assistance and Relief in Emergency Situations Fund (PM CARES Fund)] or
any other fund set up by the central govt. for socio economic development and relief and welfare of the schedule caste, tribes, other backward classes,
minorities and women;
(a) Contribution to incubators or research and development projects in the field of science, technology, engineering and medicine, funded by the Central
Government or State Government or Public Sector Undertaking or any agency of the Central Government or State Government; and
(b) Contributions to public funded Universities; Indian Institute of Technology (IITs); National Laboratories and autonomous bodies established under
Department of Atomic Energy (DAE); Department of Biotechnology (DBT); Department of Science and Technology (DST); Department of Pharmaceuticals;
Ministry of Ayurveda, Yoga and Naturopathy, Unani, Siddha & Homoeopathy (AYUSH); Ministry of Electronics and Information Technology and other bodies,
namely Defense Research and Development Organisation (DRDO); Indian Council of Agricultural Research (ICAR); Indian Council of Medical Research
(ICMR) and Council of Scientific and Industrial Research (CSIR), engaged in conducting research in science, technology, engineering and medicine aimed at
promoting Sustainable Development Goals (SDGs).]
Rural development projects]
Slum area development.
Explanation. - For the purposes of this item, the term `slum area' shall mean any area declared as such by the Central Government or any State Government or
any other competent authority under any law for the time being in force.]

5[ (xii) Disaster management, including relief, rehabilitation and reconstruction activities.]
Note :
1. Clarification on spending of CSR funds for COVID-19.
2. COVID-19 related FAQs on CSR.
Amendments
1. Substituted by Notification Dated 27th February, 2014. - Original Content
2. Substituted by Notification Dated 31st March, 2014. For the words "promoting preventive health care” read” promoting health care including preventinve health
care’’.
3. Inserted by Notification Dated 7th August, 2014.
4. Inserted by Notification Dated 24th October, 2014.
5. Inserted by Notification dated 30th may 2019.
6. Substituted by Notification Dated 11th October 2019. in Schedule VII for the item no. ix.;
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(ix) Contributions or funds provided to technology incubators located within academic institutions which are approved by the central govt. the following item and
entries shall be substituted namely,
(ix) Contribution to incubators funded by Central Government or State Government or any agency or Public Sector Undertaking of Central Government or State
Government, and contributions to public funded Universities, Indian Institute of Technology (IITs), National Laboratories and Autonomous Bodies (established
under the auspices of Indian Council of Agricultural Research (ICAR), Indian Council of Medical Research (ICMR), Council of Scientific and Industrial Research
(CSIR), Department of Atomic Energy (DAE), Defence Research and Development Organisation (DRDO), Department of Science and Technology (DST),
Ministry of Electronics and Information Technology) engaged in conducting research in science, technology, engineering and medicine aimed at promoting
Sustainable Development Goals (SDGs).
7. Inserted by Notification Dated 19th November 2019.
8. Inserted by Notification Dated 26th May 2020.
9. Inserted by Notification Dated 23rd June 2020.
10. Substituted by Notification Dated 24th August 2020
in Schedule VII for the item no. ix.;
6[ (ix) Contribution to incubators funded by Central Government or State Government or any agency or Public Sector Undertaking of Central Government or State
Government, and contributions to public funded Universities, Indian Institute of Technology (IITs), National Laboratories and Autonomous Bodies (established
under the auspices of Indian Council of Agricultural Research (ICAR), Indian Council of Medical Research (ICMR), Council of Scientific and Industrial Research
(CSIR), Department of Atomic Energy (DAE), Defence Research and Development Organisation (DRDO), 7[Department of Biotechnology (DBT)], Department
of Science and Technology (DST), Ministry of Electronics and Information Technology) engaged in conducting research in science, technology, engineering
and medicine aimed at promoting Sustainable Development Goals (SDGs).] the following item and entries shall be substituted namely,
(ix) (a) Contribution to incubators or research and development projects in the field of science, technology, engineering and medicine, funded by the Central
Government or State Government or Public Sector Undertaking or any agency of the Central Government or State Government; and
(b) Contributions to public funded Universities; Indian Institute of Technology (IITs); National Laboratories and autonomous bodies established under
Department of Atomic Energy (DAE); Department of Biotechnology (DBT); Department of Science and Technology (DST); Department of Pharmaceuticals;
Ministry of Ayurveda, Yoga and Naturopathy, Unani, Siddha and Homoeopathy (AYUSH); Ministry of Electronics and Information Technology and other bodies,
namely Defense Research and Development Organisation (DRDO); Indian Council of Agricultural Research (ICAR); Indian Council of Medical Research
(ICMR) and Council of Scientific and Industrial Research (CSIR), engaged in conducting research in science, technology, engineering and medicine aimed at
promoting Sustainable Development Goals (SDGs).

CSR Rules - 2021

SNAPSHOT
Directional to
Mandatory CSR

CSR Definition Changed
• Excludes the following

• Spend Mandatorily

• Normal Course of business
Activities

• Ongoing Project – Transfer to
Separate account with in 30
days end of FY and spend in
next 3 years

• Contribution to Political Party
• Benefiting Employees of the
Company
• Sponsorship for Marketing
benefits

• Unspent amount to be
transferred to Govt Designated
Fund with in 6 Months from the
End of FY

• Fulfilment of Obligations under
other laws

Registration Requirement
for Implementing Agencies
• Only Registered Public Trust,
Sec 8 Companies and
Registered Socities are allowed
as Implementing partners
• They are to be registered with
MCA by filing form CSR-1
• Sec 12 A and 80G registrations
under Income tax act are also
mandatory for Implementing
Partners

Internal Control

Impact Assessment

• Board to Satisfy that CSR Fund
is Utilised for the Purpose and
manner approved by it

• Applicable for companies with
more than 10 Crore CSR spend
• Impact Assessment to be taken
for CSR projects of 1 Crore and
above

• CFO to certify CSR fund utilized
for the purpose and manner
approved by the Board

• Impact assessment
Expenditure is limited to 5% of
the mandated CSR Spend or 5
Mn whichever is less

• Board to Moniter
mplementation of Ongoing
Project

• To be placed before the board
and disclosed in the annual
report

• New Disclosure template for FY
20-21
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Innovation Norway’s Policy on Good Business Conduct
1.
FRAMEWORK ON GOOD BUSINESS CONDUCT
Innovation Norway is to promote profitable and sustainable business development and work
actively to strengthen the safeguarding of corporate social responsibility. Good business conduct is
a unifying concept for corporate social responsibility (CSR), business ethics, and responsible
business.
Innovation Norway expects its customers, partners and suppliers to maintain good business
conduct in line with the international frameworks OECD Guidelines for Responsible Business
Conduct and the UN Guiding Principles on Business and Human Rights and the principles of the UN
Global Compact.
As reflected in the Sustainability Strategy of Innovation Norway, a comprehensive assessment of
finances and environmental and social impact - as well as good business conduct - must be carried
out both for companies and for projects. This is to ensure that those receiving services from
Innovation Norway exercise good business conduct in line with globally recognised frameworks.
This policy describes:
a) Innovation Norway’s expectations of customers and partners, and
b) Requirements to ensure compliance with good business conduct.
2.
INNOVATION NORWAY’S TERMS OF AGREEMENT FOR ETHICS AND CSR
Ethics and CSR are conditions in agreements entered into by Innovation Norway. Our standard
terms include the following paragraph:
Ethics and CSR
Innovation Norway will contribute to sustainable development, including increased corporate
social responsibility in Norwegian business and industry. The parties agree in common that
business operations must be based on high standards of ethical attitudes, avoid contributing to
corruption, human rights abuses, poor working conditions or adverse effects on local communities
and the environment. Innovation Norway expects clients and business partners to have in place
guidelines for ethics and corporate social responsibility in their businesses. If serious breaches of
the conditions above are uncovered, Innovation Norway may terminate the agreement with
immediate effect.
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3.

PRINCIPLES OF GOOD BUSINESS CONDUCT

1st principle: Avoid injury: Companies should avoid contributing to corruption, human
rights abuses, poor working conditions or adverse effects on consumers, local
communities and the environment, both in their own business and through business
relations.
Corruption

Avoid violations of corruption regulations, even in countries with weak
enforcement of relevant legislation.
Reduce the risk of corruption and other financial crime through anticorruption programmes adapted to size, the nature of the business and risk.

Human rights

Avoid contributing to human rights violations.
Prevent breaches of human rights in own business operations and in the
value chain, including through due diligence assessments.
Monitor and manage potential violations of human rights in one’s own
business.

Labour conditions Respect employee rights and avoid breaches of labour law legislation.
Collaborate with employee representatives.
Address discriminatory practices.
Contribute to the abolition of child labour and forced labour.
Environment

Prevent, manage, and reduce negative environmental impacts of one’s
business.
Innovate and implement new environmental technology.

Consumer
interests

Demonstrate good marketing practices that do not violate general ethical and
moral perceptions or use offensive measures.
Ensure that goods and services offered are safe and of good quality.
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2nd principle: Responsible approach: Companies should take a responsible approach to principles
of good business conduct by conducting due diligence assessments. Companies must base their
work on relevant international guidelines and best practice for their sector and implement
measures for continuous improvement.
Due diligence

A “due diligence assessment” is a process in which one identifies and
addresses the risk of negative impact from one’s own business, product,
supply chain and business partners. The process will map and assess
internal procedures and systems, and include external stakeholders affected
by the company’s activities.

Stakeholder
dialogue

Provide stakeholders, especially those directly affected, with the opportunity
to promote their views and provide input and include these in assessments in
planning and decision making.

Continuous
improvement

Plan and implement improvement measures in keeping with the principles of
good business conduct based on the company’s current situation.

International
principles and
best practice

Be cognizant of relevant frameworks and best practice in one’s own sector
and value chain.

4.

ASSESSMENTS AND REQUIREMENTS

When implementing principles for good business conduct, Innovation Norway adheres to common
guidelines for the assessment of companies and projects.
In order to qualify to receive services from Innovation Norway, companies must recognise and fulfil
Innovation Norway’s expectations of good business conduct.
Good business conduct shall be a condition of agreements entered into with clients and partners by
Innovation Norway. If serious conditions are discovered in violation of the Code of Conduct for good
business practice, Innovation Norway may terminate the agreement with immediate effect and
withdraw the offer of financing or demand repayment of grants and/or loans.

16

Innovation Norway requires that clients establish or follow ethical guidelines and anti-corruption
programmes adapted to the size, nature of business and risks involved. Clients must abide by the
provisions of the Criminal Code against corruption and other financial crime. If there is reason to
suspect that the client or key persons in the business are involved in corruption or other financial
crime, Innovation Norway will as a rule not offer its services.
If the company does not meet the principles, but shows good understanding and willingness to
improve continuously and implements measures in line with the principles of good business
conduct, the company may still receive services from Innovation Norway. The assessment must
always be documented in writing.
Should Innovation Norway suspect that the project / business activity may be linked to a particular
risk of breach of the principles of good business practice, Innovation Norway may require
documentation of the due diligence assessment and stakeholder dialogue.
Increased risk of violating the principles of good business practice includes the following red flags:
• Severe negative environmental impact
• Corruption risk
• Activities in low-cost countries
• Ethical dilemma / business ethical risk.
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Norwegian national action plan on UN guiding principles on
business & human rights
The UN Guiding Principles on Business and Human Rights have become an important international
standard for how companies should respect human rights throughout their operations. In October
2015, the Government of Norway launched its national action plan to follow up the UN Guiding
Principles on Business and Human Rights. The action plan sets out the Norwegian authorities&#39;
expectations of Norwegian companies, and makes clear what support and advice companies are
entitled to from the Norwegian authorities. In the action plan, the Government proposes a range of
actions to be taken by Norwegian companies to enable them to carry out and further develop their
international operations in accordance with recognised international human rights norms and
standards. The action plan follows up the Government’s recent white paper on human rights,
Opportunities for All: Human Rights in Norway’s Foreign Policy and Development Cooperation.
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Innovation Norway’s Anti-Corruption Policy
Compliance focus is about raising awareness, spreading knowledge and building a company
culture where compliance is a part of our DNA.
Background
Innovation Norway (IN) has zero tolerance for corruption. Involvement in corruption can lead to
penal sanctions, loss of contracts and loss of reputation. In addition, corruption is damaging for
innovation, entrepreneurship, market mechanisms and the financial stability that a wellfunctioning business community depends on.
IN’s anti-corruption policy was adopted by Leadership Team on 9 March 2015 and describes the
most important elements of IN’s endeavours to prevent and combat corruption among its
employees and to counteract corruption among suppliers and partners. The policy applies to all
employees and officers in IN and consultants carrying out tasks/assignments for IN.
What is corruption?
Corruption includes a broad spectrum of activities the purpose of which is to obtain unlawful
advantages:
Bribery, greasing and favouritism
Bribery in the form of cash is easy to recognise, but corruption can also be camouflaged as services,
gifts, restaurant meals, travel and hotel stays or tickets for special events.
Facilitation payments
This is payments intended to speed up or ensure the receipt of products or services to which one is
legally entitled. Typical examples include paying a fee to get through (or to get more quickly
through) checks or approval procedures (e.g. passport checks, work permits, access to electricity,
customs clearance etc.).
Kickbacks
This will typically be contracts or invoices with a higher consideration than what is seen as
reasonable, on the condition that the person who helps to secure the payment receives part of this
or other services as quid pro quo.
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Practical examples
The anti-corruption policy is not intended to prevent IN’s external activities (network building,
representation etc.), but shall create awareness and an understanding of the corruption risk. Below
are some practical examples:
Gifts
Employees and others who represent IN are not allowed to give or accept gifts or other benefits in
relation to IN’s activities.
Representation
Representation in the form of participation in events, meals etc. must be justified on business
grounds. Any participation is conditional on the cost level of the event etc. being within acceptable
limits. Particular caution must be exercised in connection with procurements, entering into
contracts etc., where the situation can easily
be perceived as an attempt to influence the
other party.
Coverage of costs
Travel, accommodation and other expenses
for IN’s representatives in connection with
the performance of work/assignments for IN
shall as a main rule always be paid for by IN.
Certain exceptions from this point of
departure are set out in the anti-corruption
policy.
Risk assessments
Within this year IN will launch a tool
facilitating systematic risk assessments to
be carried out before projects are initiated,
contracts entered into with suppliers or
offices are established in new countries.
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Why invest in CSR
Apart from the obvious moral and ethical value of implementing a good CSR policy, CSR does also
increasingly show itself to have strategic value from a business point of view. The phrase “The
business of business is business”, does no longer pack the same simplicity as before. One can
hardly find a multinational company today which has not developed some sort of CSR profile or
agenda. During the last two decades, CSR has increasingly become a vital part of most companies’
business profile.
With the wide accessibility of information and the
enormous popularity social media has had in the
last years, the public perception of brands are
decreasingly under the companies control.
Regularly there are stories in the news about
companies which have used suppliers with
unacceptable working conditions, and such stories
of wrongful conduct and unethical behaviour can
spread across the world within fractions of a
second. Many firms find it increasingly important to
go the extra mile to protect the value and
reputation of their brand through well-functioning,
well-implemented CSR policies.
Apart from using CSR in a strictly protective manner
to safeguard from negative externalities, some
companies have quite successfully implemented
CSR in their business and/or marketing strategy as
a way to increase profit. Not wasting materials,
power, water etc. in the production process,
ensuring a good relationship with employers, the
l o c a l c o m m u n i t y, t h e s t a t e , a n d o t h e r
stakeholders, does not only make moral sense, but
also long term fiscal sense.
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Advantages of CSR

Innovation Norway encourages companies to develop a business model that contributes to solving
current social and environmental challenges. Innovation Norway have three priority areas to take
CSR, these areas are environment, ethical guidelines and import from low-cost countries.
Innovation Norway has built their policies on the UN Global Compact’s ten principles for sustainable
business.
Overall expectations: The enterprise assumes responsibility for its impact on people, society and the environment. The
enterprise helps to find solutions to challenges or creates values for people, society or the environment.

The Ten Principles of the UN Global Compact
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How to develop your own CSR strategy.
When developing a strategy it is important to identify your stakeholders & to build up an internal
Culture in the company. CSR has to be a part of the core activities in the company, & have to be
concrete & measureable. The best CSR strategies are engaging and sustainable, & have a long term
perspective. Get a long term perspective by choosing a factor that affects you and that you can work
to improve.

If the company succeeds with a CSR strategy that is sustainable and profitable, it can pay off, both in
short- & long term, for the company, the employers, and the bottom line.
Corporate Social Responsibility covers several areas; human rights, labor, environment, anticorruption & society. Companies should not only look at their own business, but also the make
demands and examine how these factors are taken into
account in the whole value chain. In order to take strategic,
not philanthropic CSR it is recommended to take basis in the
company’s core business, in the daily activities. Smaller
companies meet different challenges
and opportunities than larger
companies, depending on core business
and local environment. Mapping of risk
areas and existing competence will give
the company knowledge about
what to emphasize on and what
kinds of resources and partner are
acquired to reach the goal. CSR
should not only be a cost or in worst
case, an annual report that tells
about something that the company
does not do, therefore CSR must be part
of the daily operations, management,
skills development and decision
making.
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Developing a CSR-strategy can be a process in eight stages:
1

The first stage is the commitment stage. Ensure the ownership of the board and senior
management’s mutual understanding, commitment and involvement in the process

2

Develop ethical guidelines and approved framework as a starting point and guide: Guidelines
must be clear and in a written format.

3

After a mapping of potential risk areas, it is important to have a broad involvement of the
employees and the organization’s key stakeholders. Mapping of who and what the company is
responsible to (and mapping of stakeholder influence)

4

Define which level of ambition your company have (basics or state of the art)

5

Develop a CSR strategic plan with clear goals that define what areas the company have special
abilities and capabilities to effectively make an extra difference

6

Develop a roadmap with deadlines, responsibilities and budget

7

Communicate with partners and stakeholders

8

The final stage is implementation of the new strategy. Training for the whole company, organize
and designing programs to report, monitor, evaluate and improve

24

Guidelines
There are many excellent guides by reputable organizations that show clearly and basically how to
successfully implement good supply chain management routines. The resources developed by the
UN Global Compact, and the guides made by the Norwegian Ministry of Foreign Affair and Ethical
Trade Norway are excellent alternatives when looking for such tools. The following can be referred
to when drafting your own guidelines, do also check out the attachments where there is a list of
useful links.
• UNGC (UN Global compact)
• Ethical Trade Norway
• TI (Transparency International)
• National Voluntary Guidelines on Social, Environmental & Economic responsibilities of business in India
• FICCI Voluntary CSR Guidelines
• OECD Guidelines for Multinational Enterprises

25

Useful Tools
There are several useful tools available online for companies that want to develop their CSR
strategy.

The Ethical Trading Initiative Norway's model for ethical trade
Ethical Trade Norway’s model for ethical trade describes how to work in a targeted and structured
manner with ethical trade in your supply chain. Ethical Trade Norway model for ethical trade gives
businesses a good overview of which activities are appropriate at which stage of the process. The
proposed activities will overlap and often need to be repeated. Working with ethical trade is a
process which involves continuous effort.

The Climate Compass
The Climate Compass is a web-based tool for companies, from which companies can draw
inspiration for developing a climate strategy that can reduce their emissions of CO2 and other
harmful greenhouse gases. The Climate Compass also provides guidance for how smaller
companies can develop their own climate strategy.

Business Anti-Corruption Portal
The Business Anti-Corruption Portal is an information resource for small and medium-sized
enterprises (SMEs). It offers tools for identifying and avoiding corruption in contracts, and
guidelines on how businesses can integrate anti-corruption measures into their policies and
practices.
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Cases
More and more companies realise that it is possible to go beyond
pure charity and take their CSR to a higher level. There are different
ways to do this, and the cases presented here shows how some
Norwegian companies in India have worked with CSR in 2020.

NORSK HYDRO - UNICEF
In February 2020, Hydro entered into a new two-year collaboration agreement with UNICEF Norway
as a Signature Partner. In line with Hydro’s CSR strategy and Sustainability targets, the goal of the
collaboration is to support UNICEF’s work with education and skills development for children and
adolescents. Among the first activities for collaboration is “UPSHIFT,” a youth social innovation and
social entrepreneurship program designed primarily for marginalized or at-risk young people (1424). UPSHIFT allows young people to learn 21st century transferable skills though experimental
learning which has a proven ability to favor advanced leaning outcomes. In 2020, Hydro supports
UPSHIFT for school children in India in the regions of Karnataka & Telangana. The program
introduces principles of design thinking to the school children and teachers and develops a culture
of innovation. It also promotes collaboration between the government, schools and businesses. As
part of the training, school children develop an nnovation idea. Around 1000 ideas will be
shortlisted using set criteria. 10 successful ideas will be selected for incubation. A mentorship
collaboration will be developed with businesses to support the finalists for incubation. With the
help of the mentors, the school children will continue product development until their innovation
ideas become commercially viable. Due to Covid-19, the innovation challenge in Karnataka &
Telangana is currently being developed through an online learning platform on design thinking in
local language.
IMPACT
•
•
•
•

Create a safe and respectful environment for youth and adolescents
Build innovation and life skills
Find new solutions or improvements to an existing solution that benefits their community
Support youth and adolescents in developing positive relationships with the community in
which they live
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NORSK HYDRO
It has been rightly quoted that, “Giving is not just about making a donation,
it’s about making a difference”. On 29 Jun 2017, Hydro India launched its
pilot project, sponsored by Hydro Employees’ Union Fund, Oslo, Norway in
which 20 iPads with preloaded lessons developed by AlphabetKing were
issued to a Government School in Kuppam (Andhra Pradesh, India). The
teaching staff were acquainted with the software by AlphabetKing team.
These iPads will be helpful to develop and improve the quality of education
for the students at this school.
This is a great way for us to give back to the community. In India learning
English can possibly be one of the few ways for some children to get out of
rural areas that do not have a lot to offer as far a future opportunities are
concerned. A good grasp on English is a necessity so as to be admitted in
good colleges present only in bigger cities with long waiting lists. The iPad
project can have life changing effects for some of these young students, as
normally English is not taught well or not at all included in the curriculum in
most of the rural areas like Kuppam.
Following the wonderful results from the pilot project, NorskHydro decided
to launch its second project at a Government School,
Animiganipalli Village situated close to our Hydro
Kuppam plant on 31 Aug 2018.
This time Hydro India went one step ahead by not only
providing an iPad lab but also helping the school
authorities to build class room premises as the
construction of school building was incomplete due
to lack of funds by the local body.
We truly understand that creating a strong business
and building a better world are not conflicting goals,
but they are both essential ingredients for long term
success. WE RISE BY LIFTING OTHERS!!!
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VARNER GROUP
Varner is one of the largest fashion retailers in Scandinavia headquartered in Norway. Our 1,400
stores are located through Scandinavia, Finland, Germany and Poland. Varner Group has
established production offices in major sourcing & production countries: Bangladesh, Turkey,
China & India. These offices enable us to cooperate on improvements with our suppliers on the
ground and on-site.
Varner South Asia (India) has a stringent CSR procedure for screening, on boarding, and driving
improvements for all supply chain partners. We take responsibility for ensuring that all factories
used reach Varner requirements for decent work and standards in production.
We also engage in projects that support the improvement of the Indian textile industry in general,
often targeting systemic challenges. Since 2018 we have been working on a CSR project called the
“Spinning Mill Project”. The brands involved in the project are NEXT, The Very Group and Varner
along our implementing partner SAVE (Social Awareness & Voluntary Education - an NGO in Tamil
Nadu). The purpose of this project is to have a 3-pronged approach -focusing on generating
awareness and building mechanisms that could bring desired change within the Community,
Agents, and the Mills.
In Phase-1 (2018-19) of the project, we reached out to about 9,496 people in the communities & mills.
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The Key objectives of the project were:
•
•
•
•
•

Life skill awareness for potential workers.
Increase awareness to the worker’s families who could be potentially employees.
Confidence measures with the families &amp; Society.
To set up village Grievance Redressal Committees.
Happy and satisfied workforce and family.

We continue to support Phase-2 of the Spinning Mill Project ( July’20 -June’21) along with NEXT, The
Very Group & SAVE
The scope for Phase-2 are:
•
•
•
•
•
•
•
•
•

Setting up resource centres.
Psychosocial training wardens/HR/GM/Supervisors
Life skill trainings for workers
Gender Sensitization Training for management staffs
Menstrual Hygienic mass awareness Training for workers
Education program 5th to 10th standards including confidence building
Trainings to sensitise recruitment agents/agencies
Introducing TIMBY app to resolve workers grievances
Community support groups
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DET NORSKE VERITAS (DNVGL)
since year 2016 has been immensely contributing towards various social activities under the title
Corporate Social Responsibility, in India through its subsidiary establishments.
The purpose of our organization (to safeguard life, property and environment) our values (We Care,
We dare, We Share ) and the term Corporate Social Responsibility (CSR) goes hand in hand.
DNV GL aims to create a sustainable environment, the company is committed to practice
environmental and social sustainability and be good stewards of the environment and social
landscapes in which they operate.
DNV GL makes regular CSR contribution towards various social activities like- education, hygiene,
healthcare and disaster management/natural calamity.
1.

The entity’s in the group has been actively contributing towards Pediatric Cancer patient
treatments via its collaboration with Prince Aly Khan Hospital and TATA Memorial Hospital,
alongside funds have also been advance towards disaster management/natural calamity like
drought in Latur, the COVID-19 situation. DNV GL has always strive to portray its moral obligation
towards society and people.

2. The Group has also shared its contribution through another sister concern in field of education
and hygiene in collaboration with UDAAN- an NGO. UDAAN is basically serving the interests of
children and youth from low income communities in the field of education and providing them
with all sort of means and measures to raise their bar on education thereby ultimately providing
them with a good life.
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The NGO actively organizes various functions/celebrations on different occasions like- Ganpati
Festival, Diwali, interactive seminars, etc. thereby giving an opportunity to both the students/youth
and corporates to collaborate and share extensive knowledge. Please find our CSR story on
Interviewing Skills with UDAAN- “A session was conducted for the youth on ‘Interviewing skills’ on
14th Feb 2020. This was a part of the CSR activities with ‘Udaan’ initiative, that is working in the area
of education for underprivileged children. The session was conducted by one of our DNV GL
employees, as part of the skill building initiative for youth. With a specific emphasis on creating
work-force ready students, Udaan calls on their corporate partners for such sessions. The students
were found to be bright, enthusiastic and eager to learn. It has been indeed a pleasure to be
associated with Udaan and making a contribution in the lives of these young boys and girls who are
the future leaders of India!”.
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AKER SOLUTIONS INDIA
Is committed to developing the communities where we do
business. In India, our initiatives have included projects for
sustainable energy and rural development.
To support the use of non-conventional energy sources, our
team in India sponsored a solar power generation unit at the
Dr. M. L. Dhawale Memorial Trust's Rural Hospital in Palghar.
The facility is a large primary healthcare center located
about 100 kilometers from Mumbai which serves the
population in surrounding villages. The 60 kilowattpeak
(kWp) power generation unit uses 168 solar panels on the
hospital’s roof to generate power for the facility’s largest
building. This has led to a reduction in operating expenses,
enabling the funds to be used for the needs of the
community. In addition, the installation has reduced the
emission of carbon dioxide over the design life of the unit.
The organization also supported smaller installations for
organizations catering to the underprivileged.
More recently, Aker Solutions worked with the Swades
Foundation to set up water systems in three villages in the
Raigad district of rural Maharashtra. The area’s geographical
features include very few natural perennial sources of water
and residents often had to walk for hours to obtain water for
household needs. The project included the development of
water sources, construction of open wells, provision of solar
pumps and arrangements for water connections for each
household. In total, almost 300 homes now have sustainable
access to potable running water. This has reduced the
incidence of water-borne diseases and given the women of
the area time to pursue additional economic endeavors.

Inauguration of a water system with the Swades Foundation

Visiting an open well set up by the Swades Foundation

Inaugurating the solar power generation unit at the
Dr. M. L. Dhawale Memorial Trust's Rural Hospital
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LAERDAL INDIA PRIVATE LTD.
“After a prolonged labour, baby Dhananjay was born in a government hospital in rural Maharashtra.
However, he wasn’t breathing at birth. The delivery was supervised by sister Suchitra who was
luckily trained in Helping Babies Breathe and had also been practising low dose high frequency
methodology to keep her skills intact using NeoNatalie at their skills lab. She was able to
immediately identify that the baby needed resuscitation and initiated the golden minute protocol.
Because of her training and timely intervention she was able to save Dhananjay. Both mother and
baby got what everyone deserves .... a happy birth day.”
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STATKRAFT INDIA
COVID 19 CSR PROGRAM (Kinnaur, Himachal Pradesh)

The Covid - 19 pandemic has majorly impacted life pattern of millions
across the globe. In these difficult times we at Statkraft have prioritized
our people and our communities with the needed support to face the
pandamic through our community investments programs. We had
rolled out CSR programs to help communities around Tidong project
area primarily to help mitigate the spread of COVID - 19 virus. This
program is called, ‘Helping to Heal’ and it has been designed to
strengthen local medical facilities in the area trying to curb the spread
of COVID - 19. It had been seen that the COVID - 19 viruses had spread
slowly initially in Himachal but later it had sudden surge owing to
returning work force and tourism. The COVID infections were
anticipated to grow and the main challenge seen was high altitude
making matters worse owing to oxygen depravity. As the region is
situated in Himalayan range oxygen depravity becomes a challenge
and equipment related to the same were needed, particularly in the
remote medical facilities like the district of Kinnaur.
We took the charge to provide the needed equipment to the Kinnaur
medical facilities via the government regional hospital situated in
RekongPeo. We have provided equipment like cardiac parameter,
oximeters, oxygen oximeters, ambulance bags, thermal scanners and
ECG machines. These equipment are used at the hospital at
RekongPeo and circulated at the smaller clinics in remote locations of
the district in the Himalayan villages in Kinnaur. These efforts have
helps more than 50 cases in the region and is highly appreciated by the
chief medical offer of the regional medical facility. We are monitoring
the situation and carrying forward the program as per need of the hour.
We hold our responsibility as a corporate towards the society on
utmost priority and aim to carry forward the Statkraft tradition with
pride and honour.
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TIETOEVRY INDIA
In a country where 7000 people fall into poverty every hour due to health expenses and 70% of the
health expenses are out of pocket, Uplift India Association - a not for profit registered in 2004 has
pioneered community health insurance model where low income households led by women can
manage their own health protection.
Uplifts Community - Based Health Mutual Model - Since 2004 Uplift uses a three-pronged approach
where the model is completely community centric, is led by women representatives, has an array of
preventive and promotive health care services and has data driven decision making capacity. Uplift
has setup sustainable mutual health microinsurance models, across urban and rural geographies
and communities, with over 350,000 lives impacted for reduction of Out-of-pocket-expenditure
and access to Outpatient and preventive health care.
Children’s Health Mutual - In 2018 Uplift expanded its mutual programme and launched first of it’s
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kind children’s health mutual for students studying in public and trust schools who rarely get access
to quality health care, be it preventive or curative, making them vulnerable to future health shocks.
Through its “School Be Well” mutual, health insurance could be experienced by these children
from low income families in a school setting -It would have two important effects- one, for the first
time, these children would get meaningful health protection and second they would be introduced
to and nudged towards the concept of health insurance at an impressionable age and become part
of an insurable population, as they grow up to be adults.
Technology - The Backbone of the Mutual - The partnership between Tieto and Uplift goes back to
2012 when we designed and developed along with Uplift a SAAS solution “Uttam” a web based
software not only for the complicated and technical insurance processes of policy and claims
handling but one that could also record the planning and encoding of various health services
received as a mutual benefit.
Impact of using the Technology - Using UTTAM Uplift could considerably cut down the manual
procedures, print I cards on the click of the button and reduce its operational cost. It is the first
organisation in India to have its own micro insurance software that enables them to disburse claims
within 2 hours of submission of online documents. This has not only created a value for its members
but has helped to increase the trust and transparency.
Uplift members are the first in India to have their own member application in three languages (Hindi,
Marathi and Gujrati) that not only gives them their entire policy details but also provides a facility to
file claims, track the status of their claim applications, order medicines and get the information on
the health care providers in their area. Through the same application, Uplift has been able to
maintain the promise of transparency with each member by sharing the mutual data of
membership, funds, claims and services.
We are upgrading the software and the mobile application every year to provide Uplift an
opportunity to transfer its entire processing from offline to online thereby enabling them to expand
their reach to a higher number of communities.
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WILHELMSEN MARITIME SERVICES PVT. LTD.
Last festive season was celebrated with an aim to spread joy and happiness among less privileged
people by supporting them in their endeavor of creativity and teamwork.In order to support this
cause, a kiosk was organized in collaboration with an NGO - Cerebral Palsy Association of India.
Cerebral Palsy Association of India is a sheltered workshop set up in 1968, with the aim of helping
P.D.A.'s (People with Different Abilities).
At the Kiosk there were variety of hand-crafted goods like Diyas, Torans, Paper Bags, Decorative
Envelops Decorated Gift Box, Book Mark etc. made by People with Different Abilities (PDA) were
displayed for sale at WSS Mumbai office.
The funds generated from the sales were used by the NGO in the form of stipend to support children
education. This kiosk was well accepted by all employees and the response received was amazing.
This was our way to do small things in a great way!
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YARA FERTILISERS INDIA
As a part of its CSR initiatives Yara Fertilisers India Pvt Ltd is involved in upliftment of local communities
living in rural habitations around its business operation. Yara strongly believes that sustainable
development of the community is essential for the co-existence. To make positive contribution for
underprivileged, Yara is supporting a wide range of socio-economic and education related initiatives
in the field of Agriculture, Animal Husbandry, Health, Education, Women, Empowerment,
Infrastructure Development and Affirmative Action. These are the initiatives designed to have a
meaningful, sustained and transformational effect on the lives of people living in and around
operational area. Yara implements its community development initiatives through not for profit
organisation ‘Kiran- A Yara India Community Initiative’ - a Trust registered under India Trust Act.

1. Agriculture Development
The livelihood of most households living in the villages at our plant site at
Babrala is Agriculture. With most villages located on the mud flat pans of
the Ganga basin, the soil is extremely fertile. However, with increasing
population and with reduced per capita agricultural land holdings, the
farming communities are in dire state. Yara as part of its CSR intervention
had been making specific efforts to promote agriculture. Full capacity
utilization of available water, land and other resources is the key focus of this
project. Importance is given to ensure that efforts be focused for long term
sustainability through scientific agricultural practices, soil testing, organic
farming, farm mechanization, land leveling and deep ploughing.
In the year 2019 a total 171 acres of land was covered under laser leveling and deep ploughing for soil
and water conservation. 80 acres of land were covered for the promotion of Systematic of Rice
Intensification (SRI) process and 598 acres for Systematic Wheat Intensification (SWI). As part of seed
multiplication and promotion of cash crops, seeds and sapling were provided to cover 62.4 acres of
pulse (Black Gram, Green Gram & Arhar) and 240.8 acres of oil seed. Hybrid maize seed and Mentha
root/sapling were distributed to 46 farmers. 481 farmers were covered under capacity building
program like trainings on rabi, kharif and cash crops. 50 Seed storage bins, 56 spray machines (power
and manual), 05 tractor Sub Soilers/seed drill and 04 sugar cane planters were provided to farmers on
a subsidized rate. On environment awareness YFIPL organized plant distribution program on the
occasion of World Environment Day and distributed 2000 plants of lemon, Guava, Bel and jackfruit to
500 women.
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2. Animal Husbandry
Yara works towards strengthening livelihoods of the households
engaged with animal rearing. Breed improvement and animal
health care are the primary objective of animal husbandry project.
The programme aims to provide high quality veterinary service,
improving cattle breed through artificial insemination, promoting
high nutrient varieties of fodder and training and support to a cadre
of village level Para veterinary workers (para-vets). Last year YFIPL
facilitated Artificial Insemination of 31839 cattle (buffalo & cow)
under breed improvement program. A total 3840 animals received
treatment in OPDs whereas 47841 animals were vaccinated. 874
animals were also treated in 06 animals’ camps organsied in the
remotest villages. 415 cattle owners also received green fodder seed. Para-vets training was provided
to generate employment opportunities for 4 local youth whereas refresher training sessions were
organized for 34 Para-vets who are already trained and working in the field.

3. Skill Development and Women Empowerment
YFIPL has established Vocational Training Centers to train and
empower the underprivileged. Last year a total 754 youths
underwent through the training in different trades like Industrial
Tailoring, Stitching, Beauty Parlor, Mobile Repairing & Computer
classes. In linkage with CIPET Lucknow and GMRVF Delhi, YFIPL
provided employment - oriented training to 178 SC/ST youth.
YFIPL promotes Self Help Group (SHG) under women
empowerment program. More than 3500 women through 300
SHGs are associated with the organization. The activities under the
program include community - based institution (SHG)
development, linking it with banks, encourage savings and
interloaning for productive activities. Till date these women SHGs have saved Rs. 44,49,481.00 and a
total Interloaning of Rs. 1,27,79,098.00 has been done among the members. At present, 03 external
projects - SHG Mart, Formation of 100 SHGs and Project E - Shakti supported by TCSRD and NABARD
are also being implemented in the field.
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4. Education
Children Learning Improvement Program (CLIP) is the programs
where volunteers visits villages and mobilizes the students to
attend school, identify poor performing students and provide
extra classes inprescribed method. In 2019-20, a total 702 children
were part of the CLIP. To stimulate children for education with an
objective to develop school going habit, 2 new Pre-Primary Centre
(Rainbow) were opened where a total 106 students got enrolled.
For easy access to quality education, Yara established After School
Learning Centre for 8th, 9th and 10th classes students. Under
Scholarship program, financial support to 52 meritorious students
of the nearby villages was provided. Also, the organization tied
with the Smiling Star Advisory Limited (Buddy 4 Study) a scholarship facilitating organization for the
Jagrti program with an objective to spread awareness on available scholarships in government and
non-government sector. Under the program a total 208 students received the scholarship amounting
Rs. 7,28,891/-.

5. Infrastructure Development
Infrastructure development is the construction and improvement of
foundational services with the goal of sparking economic growth and
improvements in quality of life. Infrastructure has been used as an
umbrella term for many activities. The development of a country’s
infrastructure is vital to the growth of its sectors and the overall economy.
The infrastructure sector primarily comprises of roads, water supply,
community building, toilet, culvert etc. Yara plays its role in making
infrastructures reach rural habitations and households. To ensure
infrastructure rich village, Yara collaborates with local government
bodies, Gram panchayt and its representatives and the villagers. In this
initiative Yara has helped village through repairing of government
buildings, construction of road, toilets and drinking water tank and
wastewater drainage system. In 2019-20, a total 51 individual toilets, 224
meters o f drainage channel, 300 meters brick paved track and one
culvert were constructed for the community.
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6. Health
Committed to quality health care that is equitable, accessible
and affordable, the hea lth programme has two main
components - Curative & Preventive. The programme reaches to
a population of 100000 spread over more than 120 villages in
three blocks of Sambhal district. Yara’s healthcare initiative
focuses on women and child’s health in their core command
villages. Through OPD and village level mobile health camps, the
programme focuses on improving maternal and child health.
Bringing healthcare at the threshold in the rural area, YFIPL also
facilitates health services through Eye Camp, nutrition &
immunization Camps. Last year 9240 patients were treated in the
OPD whereas, 4491 patients got treated in the mobile health
camp. In partnership with Gandhi Eye hospital, eye camps were organized for treatment of cataract
patients of Sambhal district. A total 1365 patients were screened out of which 295 went through
cataract surgery. 15520 women and children were vaccinated in the operational villages where as 1009
awareness sessions on various platforms with SHGs, ASHA & ANM and School wash Program team
were organized.

7. Affirmative Action
“Affirmative Action” refers to corrective actions introduced to
eliminate effects of persistent discrimination against a
subgroup of the population. The purpose is to bring those who
are marginalized to the mainstream. Under this program
scholarship was provided to the SC and ST communities
studying in Government Institutions so as to reduce their
dropouts. This year 98 students were selected for scholarship
support. 80 women were benefitted under quality life training
organized by the labour department. 50 farmers were taking for
farmers fair where as in the training of Rabi and Kharif crop, 110
farmers participated. 91 youths were sent to GMR and CSTI for
vocational training.
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YARA FERTILISERS INDIA PVT LTD – RESPONSE TO COVID -19
1. Awareness Campaign: An awareness campaign was conducted in 30
villages adjoining to the production site at Babrala. Pamphlets
pertaining to information on COVID 19 and importance of hand washing
and social distancing in curbing virus and its effect were distributed to
all.
2. Production of Face Mask: Till date a total 14000 cotton face mask
masks have been produced by the trainees and instructors of CSR
vocational Training centre and made available for the community in 10
villages. Also provided mask to 2800 workers and employee of the
company.
3. Health Kit to Govt. Health Staff and Police Personal: Yara distributed
health kits to 160 ground health workers such as Asha (Govt. health
volunteers in villages) and Auxiliary Nursing Midwives (ANMs) and 50
police personnel of 04 police stations and sub stations (Chouki). The
kit comprised of hand gloves, sanitizer, face mask, soap and liquid
antiseptic.
4. Distribution of Food Materials:
a. 300 packets of raw food materials handed over to the local
administration for distribution among migrants workers and needy
families.
b. 285 packets of food materials provided to identified poor/landless
families in 10 villages
5. Decontamination in Villages: As a preventive measure for the
community transmission of virus in the villages, decontamination of
public places is being ensured by providing bleaching powder &
spraying disinfectant by village level administrative units (Panchayat)
in 11 villages.
6. CSR Campus Converted to Quarantine Centre: To support the
district administration Sambhal, the CSR campus ‘village house’ of the
company at location Babarala which comprises of vocational training
centres, education and health centre and CD office were converted to
100 bed Quarantine centre.
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Attachment 1:

Useful links & contact information

The Royal Norwegian Embassy in India

www.norwayemb.org.in

Innovation Norway

www.innovasjonnorge.no

The National Commission for Protection of Child Rights

www.ncpcr.gov.in

Indian Ministry of Law & Justice

www.lawmin.nic.in

Indian Ministry Of Corporate Affairs

www.mca.gov.in

FICCI Aditya Birla CSR Centre for Excellence

www.csrcfe.org

ILO

www.ilo.org

National Foundation for Corporate Governance (NFCG)

www.nfcgindia.org

Norad

www.norad.no

Norfund

www.norfund.no

GIEK

www.giek.no

Equator Principles

www.equator-principles.com

Global Reporting Initiative

www.globalreporting.org

Carbon Disclosure Project

www.cdproject.net

Human rights and business

www.business-humanrights.org

CSR Europe

www.csreurope.org

ITUC

www.ituc-csi.org

Link to US State Department on global Human Right situation

www.state.gov/g/drl/rls/hrrpt

Kroll’s Annual Global Fraud Report

www.kroll.com

Anti-corruption business portal

www.business-anti-corruption.org

FAFO Red Flags

www.redflags.info

Human Rights Compliance Assessment

www.humanrightsbusiness.org

Code of Conduct Concerning Corporate Responsibility
(Innovation Norway’s expectations for customers and partners)

www.doingbusiness.org

UN Principles for Responsible Investments

www.unpri.org
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Attachment 2:
1.

Relevant laws & Regulation

Industrial Disputes Act 1947
http://www.google.com/search?sclient=psyab&hl=en&site=&source=hp&q=Industrial+Disputes+Act+1947&btnK

2. Companies Act 1956
https://www.mca.gov.in/Ministry/pdf/Companies_Act_1956_13jun2011
3. Trade Union Act 1956
http://www.scribd.com/doc/25722544/Trade-Union-Act
4. Equal Renumeration Act 1976
http://www.vakilno1.com/bareacts/equalremunerationact/equalremunerationact.htm
5. Bureau of Indian Standard Act 1986
http://www.bis.org.in/bs/bisact.htm
6. Consumer Protection Act 1986
http://ncdrc.nic.in/1_1.html
7.

Environment Protection Act 1986
http://envfor.nic.in/legis/env/env1.html

8. Public Liability Insurance Act 1991
http://envfor.nic.in/legis/public/public1.html
9. National Commision for Backward Classes Act 1993
http://ncbc.nic.in/Ncbcact.html
10. Juvenile Justice (Care and Protection of Children ) Act 2000
http://www.childlineindia.org.in/Juvenile-Justice-Care-and-Protection-of-Children-Act-2000.htm
11. Designs Act 2000
http://indiankanoon.org/doc/931654/
12. New Competition Act 2002
http://www.legalserviceindia.com/article/l352-The-Competition-Law,-2002.html
13. Prevention of Money Laundering Act 2002
http://fiuindia.gov.in/pmla2002.htm
14. National Commission for Minority Educational Institutions Act 2004
http://ncmei.gov.in/

45

Attachment 2:

Relevant laws & Regulation

15. Commission for Protection of Child Rights Act 2005
http://ncpcr.gov.in/
16. Right to Information Act 2005
http://righttoinformation.gov.in/
17. Protection of Women from Domestic Violence Act 2005
http://www.vakilno1.com/bareacts/domestic-violence/domestic-violence-act-2005.htm
18. Micro Small and Medium Enterprises Development Act 2006
http://msme.gov.in/
19. The scheduled Tribes and Other Traditional Forest Dwellers(recognition of forest rights) Act 2006
https://tribal.nic.in/FRA/data/FRARulesBook
20. Protection of Human Rights (amendment) Act 2006
http://indiacode.nic.in/fullact1.asp?tfnm=200643
21. Rehabiliation and Resettlement Bill 2007
http://ideas.repec.org/p/ess/wpaper/id1377.html
22. Land Acquisition (amendment) Bill 2007
http://indialawyers.wordpress.com/2011/05/18/the-land-acquisition-amendment-bill-2007/
23. Hazardous Waste (management, handling and trans boundary movement) Rule 2008
http://envfor.nic.in/legis/hsm.htm
24. The Information Technology (Amendment) Act 2008
http://en.wikipedia.org/wiki/The_Information_Technology_Act,_2000
25. Children (pledging of labour) Act 1933
http://indiacode.nic.in/fullact1.asp?tfnm=193302
26. Industrial Employment (Standing orders) Act 1946
http://www.vakilno1.com/bareacts/industrialemploymentact/industrialemploymentact.htm
27. Employees State Insurance Act 1948
http://www.vakilno1.com/bareacts/employeesstateinsuranceact/employeesstateinsuranceact.htm
28. Minimum Wages Act 1948
http://www.vakilno1.com/bareacts/minimumwagesact/minimumwagesact.htm
29. Maternity Benefits Act 1961
http://www.vakilno1.com/bareacts/maternitybenact/maternitybenact.htm
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Attachment 2:

Relevant laws & Regulation

30. Water (prevention and control of pollution) Act 1974
http://dpcc.delhigovt.nic.in/actwater.htm
31. Water (prevention and control of pollution) Cess Act 1977
http://envfor.nic.in/legis/water/water7.html
32. Air (prevention and control of pollution) Act 1981
http://envfor.nic.in/legis/air/air1.html
33. Forest (conversation) Act 1980 and Amendments 1988
http://envfor.nic.in/legis/forest/forest2.html
34. National Environment Tribunal Act 1995
http://envfor.nic.in/legis/others/tribunal.html
35. National Environmental Appellate Authority Act 1997
http://envfor.nic.in/legis/others/envapp97.html
36. Special Economic Zones Act 2005
http://www.sezindia.nic.in/index.asp
37. Central Excise Tariff Act 1985
http://www.smetimes.in/smetimes/2009/Jan/29/central-excise-tariff-act-1985.html
38. Customs (amendment) Act 1985
http://business.mapsofindia.com/sectors/exports/tariffs.html
39. Taxation Laws (amendment and miscellaneous provisions) Act 1986
https://www.incometaxindia.gov.in/Communications/Circular/Others/910110000000000875/dtc476r6.htm
40. Securities and Exchange Board of India Act 1992
http://www.sebi.gov.in/acts/act15ac.html
41. Customs and Central Excise Laws (repeal) Act 2004
http://www.indiankanoon.org/doc/361856/
42. National Tax Tribunal Act 2005
http://www.cainindia.org/news/6_2006/national_tax_tribunal_act_2005.html
43. Trade Marks Act of 1999
http://laws-lois.justice.gc.ca/eng/acts/T-13/index.html

47

