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EXECUTIVE
SUMMARY
France has outlined a very ambitious national climate plan, where electrification of the transport
sector plays a key role. Until recently however, the penetration of electric vehicles in the French
market has been weak, with under 2% EV shares in the market for new cars. Under the COVID19
crisis however, EV sales have seen a 200% incrase, with fully electric cars climbing to a 10+% share
of all new car sales at a time where the industry in general has experienced significant recoil.
Growth has been stimulated by a generous bonus-malus system, where car owners can
accumulate up to EUR 12,000 in state aid for changing to a fully electric vehicle. Together with
Germany, France is now the largest European EV marked.
Concerns over battery reach and the lack of appropriate charging infrastructure has long been and
still is the main barrier for many French consumers considering switching to EV. There are some
30,000 public charging stations existing in France, but the Government has set an ambition of
increasing this to 100,000 by the end of 2021. Public charging stations are generally hampered by
issues of quality, compatibility between solutions and payment options, and the mere shortage of
available stations.
At the same time, 80% of the French still charge at home, most using ‘slow charging options’ in the
form of a regular or green-up plug. The market for home charging and charging in shared housing
is thus expected to see significant growth in the coming years.
For Norwegian actors with solutions for fast public charging and home charging and surrounding
services, there are significant opportunities in the French market. In addition to charging stations,
systems for charging-optimization, data management, harmonization of payment systems and
services that generally improve the quality, predictability and user friendliness of the services that
are in high demand.
This report provides an overview of the French market for EVs and smart charging, and of the
market opportunities that exist for Norwegian actors. It includes a brief overview of main trends
and initiatives, the size of the market, the biggest sub-sectors, key stakeholders, the structure of
the value chain, the purchasing and tendering processes and the potential for collaboration and
export. A separate briefing note is also prepared on the state of vehicle to grid (V2G) charging in
the French, German, Spanish and Italian markets.
Innovation Norway has a long-standing presence and engagement in the French market, working
closely with its Team Norway partners such as the Norwegian Embassy and the French-Norwegian
Chamber of Commerce (CCFN). Green and electric transport has been a priority for the team, and
the office is available to support Norwegian companies and clusters with ambitions in this market.
As a continuation of this report, Innovation Norway France is planning a series of events and
meetings in 2021. Please contact our Paris office if you want more information or support in the
French market.
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BACKGROUND
& SCOPE
The transport sector is responsible for 30 % of emissions worldwide.
Facilitating low and zero emission technologies for transport is
therefore key to reaching the goals in the Paris Agreement.
European countries are now increasing their investments in the
electrification of the transport sector, through subsidies for EV
purchasing, extensive build-out of charging infrastructure and
investments in low- and zero-emission technology development.
Norway is the leading EV market in Europe in terms of market share
with almost one in two new vehicles being electric. Norway is also a
front-runner for smart charging solutions, grid integration and
autonomous solutions in the transport sector overall. However,
Norwegian companies have to a limited extent been able to turn
this leading position into export business. This report highlights
some of Norway’s opportunities to leverage this competitive
advantage in order to take concrete marking shares in a growing
French smart charging market. Similar reports have been developed
for the German, Spanish and Italian markets, and brief reports also
exists on major European trends in vehicle-to-grid charging.
Innovation Norway Paris sees significant needs and opportunities for
Norwegian actors on the French EV market. France has outlined
very ambitious national climate plans: The French Strategy for
Energy and Climate enacted in April 2020 by the Ministry of
Ecological Transition consists of two components: firstly, the
National low-carbon strategy is a road map to achieving carbon
neutrality in 2050, a target that is written into French law with this
act (Ministry of Ecological Transition 2020a). Secondly, the Multiyear energy plan lays out the energy trajectory for France for the
next 10 years and defines several targets to be achieved by 2030,
notably a 40% reduction of all fossil fuel-driven energy, an increase
in the share of renewable's in the energy mix to 33% and a 28%
reduction of emissions in the transport sector compared to 2015
levels – aiming for a complete decarbonization of transports by
2050 (Ministry of Ecological Transition 2020b). Reaching this target
will require the development of a strong EV market and surrounding
infrastructure.

France is Europe’s second largest EV market after Germany based on
total numbers of new registered fully electric vehicles Jan-Sept 2020
(70,587) (Avere-France 2020b). Up until recently however, the EV
market share has remained marginal in France at below 2% of car
registrations. In 2020, growth in the French EV market has
accelerated and the EV market share has increased every month,
attaining a 10% market share in October 2020 (Avere-France 2020b).
This market share has continued to increase through the Covid crisis,
at a time where new car sales overall are in sharp decline. Part of this
can be explained by post-covid rescue measures to the automobile
industry stimulating electrical mobility, but the growth cannot be
explained by changes in policy alone (Avere-France 2020a). However,
authorities, user associations, industry groups and EV related
companies alike all point to 2021 as “the tipping point” for French EV
sales.
This is an opportunity for Norwegian business for two important
reasons: Norwegian companies offer competitive solutions for EV and
smart charging infrastructure, planning and operation. Norway also
has a considerable ‘brand’ and track record in the EV domain, and is
considered by many French actress as a success model for
electrification to be replicated.
This report provides an overview of the French market for EVs and
smart charging, and of the market opportunities that exist for
Norwegian actors. To this end the report will describe the current
state of the French market, including national trends and initiatives,
the size of the market, the biggest sub-sectors, key stakeholders, the
structure of the value chain, the purchasing and tendering processes
and the potential for collaboration and export. A separate briefing
note is also prepared on the state of vehicle to grid (V2G) charging in
the French, German, Spanish and Italian markets.

KEY FIGURES
The French EV market is now experiencing exponential growth beyond what can be explained
by mere subsidies. The electric vehicle (EV) and plug-in hybrid electric vehicle (PHEV)
segment represented a 10 % market share of total new car sales in France in October 2020,
compared to 3 % in October 2019 (Avere-France 2020b). The same tendency is observed at the
European level, confirming the overall dynamic of the market. Since January 2020, France has
seen 137,787 registrations of EVs or PHEVs, exceeding EV registrations by over 80,000
compared to the same period in 2019. As of November 2020, 413,352 EVs are in circulation on
French roads (Avere-France 2020b).
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While the overall car market has declined in the wake of the covid-crisis, the EV market has
seen huge growth. In July-August 2020, while the overall market for personal vehicles
recoiled by 8% compared to the same period last year, the sale of fully electric vehicles
increased
198% (Avere-France
2020d). The tendency holds in November 2020 with a 10%
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decline in the overall car market and 129 % increase in EV sales (Avere-France 2020b).

ANNUAL REPORT 2019

Meanwhile, we see a stagnation in the deployment of charging stations which has been negatively
affected by the sanitary crisis (Avere-France 2020c). The closing of two major carsharing networks,
Bluely in Lyon and Bluecub in Bordeaux, that represented 868 charging points, has also
contributed to this negative trend. As of November 2020, 28,928 public charging points are
deployed in France, with a mere 0.2 % increase since 31 may 2020. Accelerated charging (14-22 kW)
dominates with about 70 % of the charging points, while fast charging, although in high demand in
roaming situations, is evolving slowly.
As of November 2020, there exists an average of 1 charging point per 10 EVs in France – or per 13
vehicles if including the PHEVs (Avere-France 2020c). Charging points amount to 200,000 when
including private charging stations in households and workplaces. In France, 80% of charging is
done at home or at work, through a simple power outlet or dedicated terminal (Avere-France
2020e).
Although the relative user rate is low on the public charging points, this is also an important market
as France is a huge EV market and the total numbers are nevertheless high. Of the about 30,000
charging points, 46% are located on roads and public sites, 20% in businesses and shops and 34% in
parking spaces.
.
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TRENDS AND
OPPORTUNITIES IN
THE FRENCH
MARKET

There are three main drivers in the EV market,
and right now they are all either in place or
rapidly underway in the French market. Firstly,
the cost of purchasing and owning an EV is
decreasing, and this condition is being met
with comprehensive subsidization through the
bonus-malus
scheme.
Secondly,
public
opinion needs to be conquered, and in France
(like other markets) the biggest restraint has
been the classic problem of angoisse de
l’autonomie (range anxiety). New car models
increasingly counter this concern with everincreasing ranges and perception is moving
towards EVs being a viable and practical
alternative. The third factor relates to
infrastructure and what systems are in place
for charging your EV, payment etc. These
systems are also being rapidly expanded, but
shortcomings in quality, compatibility and
availability still need to be alleviated.
.

NATIONAL TRENDS
AND INITIATIVES
As seen, the French EV market is now
extremely dynamic and experiencing
exponential growth. A critical factor for
this growth to continue, is the process
of accompanying a similar expansion in
high-quality, reliable infrastructure. At
this point this represents the main
shortcoming in the French market
related to charging infrastructure.
Shortcomings are generally described
in terms of i) quality, ii) compatibility as
well as iii) availability. There is
generally an urgent need for more
public and private charging stations
with higher quality, and more userfriendly data management platforms.

The Contrat stratégique de filière is a
strategic contract between the French
government and the automobile industry
that in 2018 defined two highly ambitious
targets for the French EV market: 1 million
EVs on the French roads by 2022 and
100,000 public charging points by the end
of 2021 (Bonnet 2020). As of November 2020,
France is at 413,352 registered EVs and
28,928 charging points.
In December 2019, France passed the
Mobility Law, which enacts into law the
intention to phase out petrol- and dieselfueled cars by 2040. The city of Paris has
established its intention to reach the same
target by 2030 (Love 2017).
In May 2020, a white paper was published
outlining
support
measures
for
the
automobile sector to stimulate rapid
recovery from the covid crisis (Arnulf 2020).
These support measures are valid through
December 2020 and focus especially on
stimulating the EV market. Although
temporary, the package illustrates how
regulations that were established to help a
market out of the starting blocks can lay the
ground for further solid growth without the
same high level of support.

SOURCE: AVERE-FRANCE 2020C

On 3. September 2020, the French
government
launched
a
multi-sector
economic recovery plan of € 100 billion
called France Relance. The plan emphasizes
a ‘sustainable recovery’ and has earmarked
€ 30 billion for ecological transition projects
(Ministry of Ecological Transition 2020d). Of
these, € 11 billion are earmarked for clean
transport, whereof € 1.9 billion for increased
subsidies for EVs and installation of
charging stations (Lauraux 2020). The
hydrogen sector is granted a colossal
investment of € 7 billion (€2 billion in the
short term and € 5 billion by 2030) with a
focus on the development of green
hydrogen for mobility, and envisioned
projects are (among others) the usage of
hydrogen for electric vehicles, heavy
transport, maritime transport and aviation.

SOURCE: AVERE-FRANCE 2020C

INCENTIVISING EV
ADOPTION: THE BONUS
- MALUS SCHEME
France has put in place comprehensive subsidization measures for EV expansion with its
bonus-malus scheme (Ministry of Ecological Transition 2020c). When purchasing an EV you
can benefit from a purchasing bonus for plug-in vehicles that emit less than 20 grams of CO2
per kilometre. The bonus normally goes up to EUR 6000 (for cars costing less than EUR 45
000). For cars between EUR 45 000 - 60 000, the bonus is EUR 3000, and there is no bonus for
cars costing more than EUR 60 000 (Ministry of Ecological Transition 2019).
Exceptionally, between June 1st and December 31st 2020, the bonus for cars costing less than
EUR 45 000 is elevated to EUR 7 000 (Ministry of Ecological Transition 2020c). This is however
a temporary measure to stimulate the recovery of the car industry, and the electric segment in
particular, in the aftermath of the economic crisis due to the ongoing pandemic. It is in the
wake of these measures that we have seen exponential growth in the French EV market and a
drastic increase in the market share from 2 to 10 % in less than a year.
When switching from a fossil fuel powered to electric or hybrid vehicle you may also benefit
from a conversion bonus of up to € 2 500, and up to € 5 000 for low-income households
(Ministry of Ecological Transition n.d.). Similarly to the purchasing bonus, this arrangement has
been temporarily expanded in terms of who is defined as a low-income household: until the
end of the year, the income criteria has been raised from € 13 500 a year to € 18 000 a year,
enabling three quarters of the population to benefit from the 5000 euro bonus.
Importantly, the two bonuses can be accumulated – entailing the potential of EUR 12 000 in
bonuses upon purchasing an electric vehicle in France. The malus entails an increase in the
purchase price for emitting vehicles (Turbo 2019). If the new cars emits more than 138 gram
CO2/km, this triggers a tax for the buyer ranging from 50 - 20 000 euros. This penalty tax
reaches EUR 20 000 if the car emits more than 213 g CO2/km. The malus scheme only applies
to new cars.

THE ADVENIR PROGRAM:
FINANCING PUBLIC OR
PRIVATE CHARGING
POINTS
The ADVENIR program is managed by the French EV association Avere-France and was created in
2016 (Advenir n.d.). Through this program the French state covers up to 60 % of the cost of
installing a charging station on roads, in businesses and shops, and in condominiums. The program
has received a budget for € 100 million for the 2020-2023 period, with the target of funding at
least 45 000 new charging points by the end of 2023. ADVENIR is financed through the energy
saving certificate (Certificats d’économie d’énergie, CEE) mechanism that obliges the energy
distributors to fund operations that save energy through a credit system. ADVENIR has increased
the support measures in response to the last months’ stagnation in the deployment of charging
stations.
Exceptionally, between June 1st and December 31st 2020, the bonus for cars costing less than 45
000 euros is elevated to 7 000 euros (Ministry of Ecological Transition 2020c). This is however a
temporary measure to stimulate the recovery of the car industry, and the electric segment in
particular, in the aftermath of the economic crisis due to the ongoing pandemic. It is in the wake of
these measures that we have seen exponential growth in the French EV market and a drastic
increase in the market share from 2 to 10 % in less than a year.

STRUCTURE OF THE
VALUE CHAIN
In the following we present the main categories of stakeholders in the electric mobility market
in France as well as their strategic challenges and needs. Several French market actors
interviewed for this report have pointed out that market opportunities for Norwegian actors are
mainly in the surrounding services segment. There is an explicit demand for better mobility
services and optimization of charging solutions and this seems to be the segment where the
existing actors are most open to forming new partnerships.
The needs in the French market are not necessarily for more advanced technology, but for
quality and user-friendliness. The technology is already quite advanced, even in some cases
too complicated for customers to wrap their head around, and what is needed is better backend integration of this technology. The French market needs actors that are reassuring and
simplifying in their dissemination of advanced technological solutions. This represents and
concrete opportunities for Norwegian actors that offer a range of smart charging solutions and
mobility services.

BATTERY
MANUFACTURERS
An important driver for the expansion of the global EV market is the sharp decline in battery
production costs (Mons 2019). According to BloombergNEF research, the average price for
battery energy storage has fallen by 87 % from 2010 to 2019, i.e. from about $1,100/kWh to
$156/kWh (Wood 2019). By 2023 they forecast that the average price will be close to
$100/kWh. This development is explained by the rapid industrialization of battery production
(Mons 2019). The increased power of EVs is accompanied by a large increase in production
capacity. The number of factories has multiplied in recent years with growing production
capacities that enable cost reduction (giga-factories).
For battery manufacturers to take shares in the EV market it is imperative to increase
production capacity in a way that responds to EV development while continuing to reduce
production costs (Mons 2019). Battery performance in terms of autonomy, weight and charging
speed are also elements that can still be perfected.
China largely dominates the global production of batteries with a market share of 61% in terms
of production capacity (Mons 2019). Altogether, Asia represents 80% of global production
capacity. The giga-factory-trend is expected to modify this picture slightly with a
strengthening of the position of Europe and North America.
The main manufacturers of batteries for EVs on the French market are SK innovation, CATL,
EVE Energy, BYD, Panasonic, Samsung SDI, Envision AESC, A123 Systems, Tesla, OptimumNano
and LG Chem.

CAR
MANUFACTURERS
The development of EVs signify a profound transformation of the models car
manufacturers have been working with, on two levels: industrial with a change in the
mode of production and economic with significantly lower maintenance and reparation
costs (Mons 2019). The imperative of car manufacturers is to continue to improve the
performance of their EVs and expand the range of models.
The EV market in France is dominated by a few big players and the EV offer in France
centers on 44 car-models (Avere-France 2020a). The Renault-Nissan alliance gets the
lion’s share of the market with ¾ of EVs sold in France being of the brands Renault Zoé
or Nissan Leaf; city vehicles that are relatively affordable (Burgan 2020). With a subsidy
scheme that does not grant purchasing bonuses to cars above € 60 000, this seems a
natural consequence.
French car manufacturers like Renault, Peugeot and Citroën are investing in
sustainable transportation (Schmidt 2018). Renault invests heavily in EV technology
development in alliance with Nissan and Mitsubishi.
The electrification of the car industry also represents an opportunity for car
manufacturers to diversify their activities (Mons 2019). Possible segments to explore are
mobility services, smart charging such as V2G, stationary electricity storage or
electricity supply. A shining French example is Renault which with its subsidiary Elexent
that is providing charging solutions. Renault also launched the car-sharing service Zity
in Paris in May 2020, and has stated their openness to enter into partnership with other
mobility services (Corot 2020).
Car manufacturers also deliver charging systems for home installment as they are
often sold with the car. The main car manufacturers on the French market are Daimler,
BMW, Peugeot, Ford, Hyundai, Toyota, Fiat Chrysler Automobiles, Tesla, BYD, Citroën,
Volkswagen, Renault, General Motors, KIA, GOUPIL, Nissan and Geely Auto (Mons 2019).

ENERGY
SUPPLIERS
The French EV market is characterized by vertical integration where energy
suppliers often extend their operations along several stages of the value chain
and develop a range of services related to electric mobility. EDF, Engie and
Total are major French energy companies that also own, operate and install
charging stations and manage related services (Mons 2019).
The major gas station operators Shell and Total will make charging stations
available to the public in their gas stations. Total also recently won the bid for
a contract to install 840 charging points in Paris (Thévenin 2020).
EDF has also become heavily involved in charging solutions and infrastructure
with its subsidiary Izivia that runs a vast charging network and as founding
partner in the roaming platform Gireve.
Some of the central energy suppliers in France are Engie, EDF, ekWateur,
Alterna, Total, Shell, Iberdrola, GEG, Eni, Enalp, CNR and Vattenfall. Enedis is
France’s only distribution system operator (DSO) and integrates the charging
stations on the electricity network.

SERVICE SUPPLIERS
The services segment hosts a range of start-ups, and although this segment of the market
is in the starting blocks, it is already quite crowded (Mons 2019). The first challenge of
these actors is therefore to survive until the mass market is in place. As the exploitation of
charging infrastructure is more economically rewarding than mobility services, the best
option might be to position oneself in the two activities. A crowded market does not,
however, mean that there are no opportunities, because there are still significant needs in
the French market. France has big problems of quality and user-friendliness in their
charging solutions. Of the existing 30,000 public charging points, many do not work
properly and there is a need for better, more user-friendly data management platforms.
A concrete need that was mentioned during the interviews conducted with French
industrial actors in the research for this report was one or several data platforms that offer
information about the location, quality (slow/fast) and availability of charging points.
Important actors present on the French market are Plugsurfing, ChargePoint, Freshmile,
Chargemap, Mobilygreen, Bouygues Energies & Services, Zeplug, G2 Mobility, Izivia and
Easytrip. Movin’On has created a co-innovation ecosystem that brings together large
corporations, start-ups, cities, civil society and NGOs to develop concrete solutions for
sustainable mobility in areas such as last-mile logistics, parking, or shared space rental,
around which they develop EV charging ecosystems (Solar Impulse Foundation 2020).
Vertical integration is evident also in this segment as major energy companies and car
manufacturers also propose mobility services. Izivia is a subsidiary of EDF that proposes
charging solutions for EVs and runs the MObiVE network in Nouvelle-Aquitaine consisting
of 700 charging stations. The Izivia pass gives access to a vast European charging network.
Gireve is a start-up created in 2013 by energy companies EDF and Enedis, car manufacturer
Renault, as well as regional bank Caisse des dépôts and the national road committee
(Comité national routier, CNR). Gireve is an e-mobility roaming platform that brings industry
operators together: charging point operators, car manufacturers, energy suppliers and
public institutions.
In addition to Izivia, Chargemap is the most well-known charging network operator that
offers a map to finding charging stations in Europe as well as a pass that gives access to a
vast charging network.
Hampering the user-friendliness of the French charging system is the problem of
compatibility, where each network has its own operator and pass, so if you have a
Chargemap pass you will only be able to access the charging stations on their network.
This problem is expected to be resolved by a forthcoming state decree on interoperability
as well as by European and global trends towards convergence of industrial standards.

CHARGING TERMINAL
MANUFACTURERS
AND INSTALLERS
The charging terminal market is quite concentrated with 5-10 manufacturers having
delivered France’s existing charging infrastructure. Among the most important are EVBox,
Hager, Grolleau, Cahors, ABB, Legrand and Schneider Electric. Important installers of
charging terminals are Bouygues Energies & Services, SPIE, Proxiserve and Vinci Energies.
As mentioned, France has a big quality problem in existing public charging stations, many
of which do not work properly.The French market has traditionally been dominated by slow
charging, i.e. charging using either a green-up plug or a basic wall box. Renault, Schneider
Electric and Enedis are major actors in the slow charging segment, a business model based
on the assumption that the primary user case is to recharge your EV at home.
In 2017-18, the market started to diversify with fast charging and vehicles that were
compatible with fast charging. ABB is an important actor in the fast charging segment, as
well as major gas station operators Total and Shell that are starting to make charging
stations available to the public. Although the overwhelming majority (80 %) of charging still
takes place at home or at work, the fast charging segment is growing and is an important
market in sheer numbers as France is a major EV market.
Market research also indicates that 4 out of 10 French people would acquire an EV if there
was a more significant development of fast charging stations (Avere-France 2020g). The
respondents especially expressed a need for more fast charging opportunities in cities
where installing charging solutions in your home may be more complicated. Specifically,
EV drivers would like to see more charging stations in public parking spaces in cities, in
supermarkets, along the highways, shopping malls and in the workplace.
Ionity has deployed about 80 charging stations with 4-10 charging points along the
highway network in France thanks to a partnership with the highway operator Vinci
Autoroutes and the Eurogarages Group. Ionity is a joint venture between the car
manufacturers BMW Group, Daimler AG, Ford Motor Company, Volkswagen, Audi and
Porsche that thanks to its strategic partnerships has been able to deploy charging stations
all over Europe (Avere-France n.d.).
The Dutch operator Fastned recently won a bid launched by the highway operator APRR
Group to develop and operate 9 charging stations with 16 charging points to complement
the stations already deployed by Ionity (Avere-France 2020f).

PURCHASING AND
TENDERING PROCESS
Public tenders are published on the following sites: https://www.boamp.fr/
and https://www.e-marchespublics.com/.
Tenders are often also announced by local authorities and are in that case to be
found on the websites of the respective local authorities. Some of the most
important are:
The city of Paris: https://www.metropolegrandparis.fr/fr/marches-publics
Île-de-France region (Paris): http://idf.direccte.gouv.fr/marche-public
The city of Toulouse: https://toulousemetropole.marchespublics.info/accueil.htm
Aubergne-Rhône-Alpes region:
https://marchespublics.auvergnerhonealpes.eu/accueil/
Bretagne region: https://www.avispublicsdebretagne.com/
Bourgogne Franche-Comté region:
https://www.bourgognefranchecomte.fr/marches-publics
Centre-Val de Loire region: http://achats.regioncentre-valdeloire.fr/
Grand Est region:
https://marchespublics.grandest.fr/page=entreprise.AccueilEntreprise
Hauts de France region:
https://www.hautsdefrance.fr/categorie/dossiers/marches-publics/
Nouvelle Aquitaine region: http://nouvelle-aquitaine.direccte.gouv.fr/Marchespublics-et-appels-a-projets
The city of Rouen, Normandy: https://www.metropole-rouen-normandie.fr/lesmarches-publics-de-la-metropole
Occitanie region: https://www.e-occitanie.fr/fr/marches-publics
Pays de la Loire region: https://marchespublics.paysdelaloire.fr/?
page=entreprise.EntrepriseHome&goto=
Provences-Alpes-Côte d’Azur region: http://paca.marches-publics.info/

Massive activity is expected the coming year to reach the target of 100
000 charging points by the end of 2021. The contracts for the installation
of these charging stations are not closed and calls for tenders are not out
yet. This segment therefore represents significant opportunities!
In addition to public tenders a lot of the initiative for the installation of
new charging stations will come from private actors such as
supermarkets and shopping malls (Leclerc, Casino), gas station operators
(Shell, Total), highway operators (APPR, Vinci Autoroutes) and charging
operators. Getting in touch directly with actors such as Leclerc, Casino,
IKEA, APPR, Vinci Autoroutes etc. will therefore be a smart approach to
compete for these contracts.
ADEME is a public environmental agency that is active in the
implementation of public policy in the areas of the environment, energy
and sustainable development (ADEME n.d.). They provide expertise and
advisory services as well as funding to companies’ projects and initiatives
related to the ecological transition. ADEME funds research, development
and innovation projects through the Investments for the Future Program
(Programme des investissements d’avenir, PIA) that finances innovative
projects of all sizes run by companies in several sectors, such as
renewable energy, energy efficiency, energy storage, smart electricity
grids, transport and sustainable mobility and circular economy (ADEME
2015; 2020). Calls for projects are launched regularly.
All
ADEME’s
calls
for
tenders
can
https://agirpourlatransition.ademe.fr/entreprises/

be

found

at:

·All calls for tenders in the Investments for the future program, PIA, can
be found at https://www.gouvernement.fr/les-appels-a-projets-encours

LETS GET STARTED.
The market is growing rapidly, there are many actors on the market,
but there is competition and a level playing field. Norwegian actors
intending to take part in this market should consider rapid positioning
strategy. Norwegian actors have expertise and innovative solutions
especially in the charging infrastructure and services surrounding
EVs, and will have especially good opportunities in the services
segment of the market.
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ASSISTANCE
HOW INNOVATION NORWAY AND TEAM NORWAY
CAN CONTRIBUTE
Innovation Norway has a long-standing presence and engagement in the French
market, working closely with its Team Norway partners such as the Norwegian
Embassy and the French-Norwegian Chamber of Commerce (CCFN). Green and
electric transport has been a priority for the team, along with clean energy and
offshore wind. The office draws on a significant, professional network of French
stakeholders, including public institutions, clusters and companies. Innovation
Norway France supports French-Norwegian trade and collaboration, and Norwegian
export efforts through capital, networks and advisory services for Norwegian
companies, including market surveys, delegations at national events and support to
groups or individual companies. The office also works closely with other Innovation
Norway offices abroad. This report has been developed as a collaboration with the
German, Italian and Spanish offices, and parallel reports are published for these
markets.
As a continuation of this report, Innovation Norway France is planning a series of
events and meetings in 2021. Please contact the office if you want more information
or support in the French market.
We look forward to hear from you!

CONTACT US
Eli Wærum Rognerud
Head of Export
Innovation Norway Paris
+33156592040
eli.waerum.rognerud@innovationnorway.no
Our website
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APPENDIX I:
INTERVIEW LIST
OUR SOURCES
In France:
ABB France: Sébastien Meunier, VP Institutional Relations
AVEM: Sandrine Henry, Head of Research and Territorial Development
Avere-France: Clément Molizon, Head of Institutional Relations
Elexent Group/Renault: Nicolas Schottey, CEO Elexent Group
Statkraft France: Arnaud Bellanger, Head of Hydropower and Country Manager France

In Norway:
Elbilforeningen: Erik Lorentzen, Head Advisor
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